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Pajak adalah kontribusi wajib kepada negara yang terutang oleh orang 
pribadi atau badan yang bersifat memaksa berdasarkan undang-undang 
dengan tidak mendapatkan imbalan secara langsung dan digunakan untuk 
keperluan negara bagi sebesar-besarnya kemakmuran rakyat. Maka 
penerimaan pajak harus dipastikan melalui kepatuhan wajib pajak dalam 
melakukan atau melaksanakan kewajiban pajak. Tujuan penelitian ini 
adalah untuk menguji sosialisasi insentif pajak, kesadaran wajib pajak dan 
sanksi pajak terhadap kepatuhan wajib pajak dalam masa pandemi Covid-
19. Populasi sampel penelitian ini adalah pemilik Usaha Mikro Kecil dan 
Menengah yang menjadi binaan Dinas Koperasi dan Usaha Kecil 
Menengah Kota Surabaya. Metode sampel yang digunakan pada penelitian 
ini adalah non-probability sampling dengan teknik convenience sampling. 
Berdasarkan pada hasil analisis regresi linier berganda ditemukan bahwa 
dari tiga hipotesis yang diuji, hanya hipotesis kedua yaitu kesadaran wajib 
pajak terhadap kepatuhan wajib pajak yang diterima dengan hasil uji 
berpengaruh positif. Pengujian hipotesis pertama yaitu sosialisasi insentif 
pajak justru berlawanan arah dengan hipotesis awal, yaitu sosialisasi 
insentif pajak berpengaruh positif terhadap kepatuhan wajib pajak. 
Sementara pengujian hipotesis ketiga tentang pengaruh sanksi pajak 
menunjukkan arah negatif. 
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THE EFFECT OF TAX INCENTIVES SOCIALIZATION, 
TAXPAYER AWARENESS AND TAX SANCTIONS 
ON TAXPAYER COMPLIANCE 








Tax is a mandatory contribution to the state that is owed by an individual or 
entity that is coercive in nature based on the law with no direct compesation 
and is used for the needs of the state for the greatest prosperity of the 
people. So tax revenue must be ensured through taxpayer compliance in 
carrying out tax liability. The purpose of this study was to examine tax 
incentives socialization, taxpayer awareness and tax sanctions on taxpayer 
compliance during the Covid-19 pandemic. The sample population of this 
research is the owners of Micro, Small and Medium Enterprises which are 
assisted by the Department of Cooperatives and Small and Medium 
Enterprises of the city of Surabaya. The sample method uses in this study is 
non-probability sampling with convenience sampling technique. Based on 
the results of multiple linear regression analysis, it was found that of the 
three hyphotheses tested, only second hyphothesis, namely the awareness 
of taxpayers towards taxpayer compliance, was received with positive test 
results. Testing the first hyphothesis, namely the socialization of tax 
incentives, is in the opposite direction to the initial hypothesis, namely that 
the socialization of tax incentives has a positive effect on taxpayer 
compliance. While testing the third hypothesis about the effect of tax 
sanctions shows a negative direction. 
 
Keywords: socialization of tax incentives, awareness of taxpayers, tax 
sanctions, taxpayer compliance 
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